
Government

Purpose:

The purpose of our Government email design system is to create a consistent Government
marketing stream of communications and experiences for our members. This will bring a cohesive
look to our family of Blue Branded products, allowing for quicker speed to market for new and
redesigned materials.

Consistency:

Consistency across our materials helps provide clarity and familiarity for members. This is important
because it will make the materials easily recognizable as Blue Cross and Blue Shield pieces and they
will become accustomed to layout, hierarchy and key information.

Implementation:

The implementation of the Government email design system is accomplished by these key areas:

Logo placement and scale

Our logo is always placed at the top left of the email in white space. This allows for co-branding
space on the top right and is also consistent with our other mediums such as print designs.

Margins and spacing

Throughout each template, margins and spacing that separate elements, such as image, title, intro,
body, callouts and taglines, ensure consistency in final communications. This helps to preserve white
space and prevent pieces from becoming over-crowded.

 Hero content:

Hero images should be designed to grab attention when people see it. We only have a few seconds
to get someone to be engaged with our emails. We don’t want people trying to figure out what
they’re looking at or struggling to make out words. The goal is to contextualize our hero images and
let people know what they can expect from our brand or our products and services. Hero text
should always be placed in the hero. This content in the hero area should be able to move, change
size and color for the best user experience on all devices. This also applies to CTA buttons used
within a hero. see Mobile Experience.

 Body Content:

All main body font sizes should be 16px with a line height of 24px. Paragraph spacing should be
25px.

Paragraph HTML:

<tr><td align=”left” style=”font-family:’Open Sans’, Arial, sans-serif; font-size:16px; line-height:24px; padding: 0px 30px 0px 30px;”><p style=”margin: 0px 0px 10px
0px;”>Paragraph content</p></td></tr>

Nothing is more frustrating than opening an email that is not optimized for the device you are using.
Having to zoom in to read content is a big deterrent for our audience and will likely lead to losing
potential click throughs out of frustration.

Our content should be formated to allow for a simple scrolling experience. No zooming in to read
the content or scrolling to the right or left to see something that is out of range. Content designed in
columns need stack on top of each other on smaller screens. This helps streamline the information
without having to lose any important details. It allows users to simply scroll down rather than to the
right or left to see the additional details and potentially miss something important.

 Call to Action (CTA) button:

Buttons should easy for people to choose. On a touchscreen, buttons need a least 44px to
accommodate a fingertip. On all screens, it’s essential to include enough space around a button so
that people can visually distinguish it from surrounding components and content, whether people
use touch, a pointer, or a system that expands a button when it’s in focus.

Ensure that each button clearly communicates it purpose.

CTA Buttons

Primary CTA

Secondary CTA    Secondary CTA

Tertiary CTA

Primary CTA:
BCBS Bright Orange, 3px rounded corner radius, minimum font size 19px, Open Sans Bold and a
minimum of 44px high.

HTML:
<table cellspacing=”0” cellpadding=”0” border=”0” width=”180” align=”left” class=”hero-button”><tr><td style=”border-radius: 3px; background: #fe4b05; text-
align: center” class=”button-td”><a href=”#” target=”_blank” style=”background: #fe4b05; border: 15px solid #fe4b05; padding: 0 10px;color: #ffffff; font-family:
‘Open Sans’, Arial, sans-serif; font-size: 19px; line-height: 1.1; text-align: center; text-decoration: none; display: block; font-weight: bold; border-radius: 3px;”
class=”button-a”> <!--[if mso]>&nbsp;&nbsp;&nbsp;&nbsp;<![endif]-->Primary CTA<!--[if mso]>&nbsp;&nbsp;&nbsp;&nbsp;<![endif]--> </a></td></tr></table>

Secondary CTAs:
BCBS Blue, 3px rounded corner radius, maximum font size 18px, Open Sans Regular or Bold and a
minimum of 44px high.

HTML:
<table cellspacing=”0” cellpadding=”0” border=”0” width=”180” align=”left” class=”hero-button”><tr><td style=”border-radius: 3px; background: #005587; text-
align: center” class=”button-td”><a href=”#” target=”_blank” style=”background: #005587; border: 15px solid #005587; padding: 0 10px;color: #ffffff; font-family:
‘Open Sans’, Arial, sans-serif; font-size: 19px; line-height: 1.1; text-align: center; text-decoration: none; display: block; font-weight: normal; border-radius: 3px;”
class=”button-a”> <!--[if mso]>&nbsp;&nbsp;&nbsp;&nbsp;<![endif]-->Secondary CTA<!--[if mso]>&nbsp;&nbsp;&nbsp;&nbsp;<![endif]--> </a></td></tr></table>

BCBS Primary Blue, 3px rounded corner radius, maximum font size 18px, Open Sans Regular or Bold
and a minimum of 44px high.

HTML:
<table cellspacing=”0” cellpadding=”0” border=”0” width=”180” align=”left” class=”hero-button”><tr><td style=”border-radius: 3px; background: #0f6dbe; text-
align: center” class=”button-td”><a href=”#” target=”_blank” style=”background: #0f6dbe; border: 15px solid #0f6dbe; padding: 0 10px;color: #ffffff; font-family:
‘Open Sans’, Arial, sans-serif; font-size: 19px; line-height: 1.1; text-align: center; text-decoration: none; display: block; font-weight: normal; border-radius: 3px;”
class=”button-a”> <!--[if mso]>&nbsp;&nbsp;&nbsp;&nbsp;<![endif]-->Secondary CTA<!--[if mso]>&nbsp;&nbsp;&nbsp;&nbsp;<![endif]--> </a></td></tr></table>

Tertiary CTA:
Text links should be colored with the HEX value for BCBS Primary Blue with a solid underline.

HTML:
<a href=”#” target=”_blank” style=”color:#0f6dbe;”>Tertiary CTA</a>

CTA Additional Rules:
CTA buttons should be coded using html and CSS. Do not use images of buttons.
An Orange CTA button should be used once to highlight the main call to action in an email. A second
orange button can be used in the same email if the second button is placed lower in the email and
matches the first button with the same text and where it links too. If they do not match, then the
secondary color needs to be used for the second button.

Sometimes a CTA button will be incorporated into a hero image and not float over it like the
examples above. When this happens the text size within the button should not scale down below
12px. In other words, if the image for the button should need to scale to fit a smaller screen size, the
text size of the button needs to be 12px or more.

Mobile Experience

Our audience is increasingly mobile, and they’re looking for experiences that meet their real-time
wants, needs, and expectations wherever they are. It’s a big enough order on desktop, but it can be
even more challenging on the ever-evolving array of mobile devices. With a little more mobile
development effort we can make our emails more successful when viewed on a smaller screen.

Our audience has also become conditioned to scroll. Emails requiring scrolling has ingrained that
behavior in all of us. Our content has become much more targeted, which means our users are
receiving content that is more relevant to them. As a result, they are more likely to scroll through
what they have received.
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